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然の倫理的要請のひとつでもある1）。

















































































































































表 1 調査方法による回答の違い（生活満足感） （％）
満足 まあ満足 やや不満 不満 その他 計
郵送調査 4 39 36 20 1 100
面接調査 10 56 24 10 0 100
（出典；松田［2006：169］より）






















表 2 調査方法による回答の違い（生活水準） （％）
上の上 上の下 中の上 中の中 中の下 下の上 下の下 その他 計
郵送調査 0 1 14 38 28 14 4 1 100






















（A）General happiness：“Taken altogether, how would you say things are these
days? Would you say that you are very happy, pretty
happy, or not too happy?”
（B）Marital happiness：“Taking things all together, how would you describe
your marriage? Would you say that your marriage is
very happy, pretty happy, or not too happy?”
この質問を（A）→（B）の順番で聞く場合と（B）→（A）の順番で聞く場合
とでは（A）に対する回答が異なり、前者での very happy の回答率は 40















































































５）調査実施期間は、郵送調査が 2005年 12月 1日～2006年 1月 17日、面接調査
は 2005年 12月 3～4日である。
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■Abstract
The term “survey ethics” is generally used in relation to the survey respon-
dents. But researchers naturally have another ethical requirement: their responsibil-
ity to collect and analyze data as accurate as possible, and in doing so provide so-
ciety with new knowledge, i.e., survey results elicited autonomously by respon-
dents.
Survey data contains margins of error that relate to representation and those
that relate to measurement. In order to minimize survey errors relating to represen-
tation, it is necessary to identify the reasons for non-response, and to formulate
and implement training programs for surveyors in accordance with the reasons
identified. It is further necessary to develop and make use of statistical technics to
rectify and correct representation errors. Meanwhile, in order to reduce survey er-
rors relating to measurement, it is important to design and configure survey forms
in a way that inspires respondents want to answer the survey of their own will,
and to deepen understanding of the processes and mechanisms that lead respon-
dents to do so. Indeed, it is necessary to know how the response mechanism
works with different ways of questioning and different survey methods. These ef-
forts ultimately contribute to the overall reduction of survey errors, and also pro-
mote understanding of the meanings of responses themselves.
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*Kwansei Gakuin University
“If there are any questions that you wouldn’t
answer, you do not have to answer them”?
Keiji Hasegawa*
「答えたくない質問にはお答えいただかなくて構いません」？ 63
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